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Executive Summary 
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•  Consistency across navigation and interactive elements is key to helping site visitors easily find 
the information they seek and complete their goals 

•  Mobile sites require a different design mindset from desktop sites 

•  Affordances (anything a visitor to the site can interact with) can be designed to clarify what can 
or will happen, making the site easier and less frustrating to use 
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CTAs 

4	  

These CTAs at the bottom of every page are important drivers to the next page of the site, 
sometimes they are the only way to access a given page. Because these links are so crucial to 
the flow of the site, it would be beneficial to give them more visual importance while 
maintaining a balance with the rest of the important content. 

This content can only 
be accessed through 
this link. Consider 
elevating this to the 
main navigation. 



CTAs 
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Another important thing to consider is consistency across CTAs as users build a mental model of 
how the site works. CTAs that complete similar actions should be similar in style, allowing the user 
to do less thinking about what they think will happen. 



CTAs 
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Just as CTAs that take similar actions should look alike, it is equally important that elements that 
are NOT interactive do not appear to be. The center page element appears in the same visual 
style at the items above and below it, but it is not a CTA, while the other two are. 

Interactive 

Interactive 

Static 



Mobile CTAs 
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For mobile viewports, one should consider many of the same principles of desktop designs. 
Maintaining consistency and readability throughout the site allows for a seamless experience 
across all devices. The screen shown is an example of a CTA that sacrifices readability at the 
expense of consistency. 



Navigation 

8	  

It can be helpful in navigating a site to receive visual feedback that the item you are looking at 
may be clicked. This feedback can take the form of a color change, an underline, bolded copy, or a 
combination of things. The main nav here does not change in style when hovered over.  



Navigation 
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The brand colors appear as a bar beneath the main navigation. Just as it is important to indicate 
interactivity, as mentioned in the previous slide- it is equally important not to indicate an action 
where there is not one. In this view, the brand colors appear to underline ‘Pharmacokinetics’ in 
red, potentially creating the illusion that this is the page being shown. 



Navigation 
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It’s important to consider the order in which you flow users through your site. This link at the 
bottom of the FAQ leads to the Resources page, which came before it. This could trap users in a 
dead end if they continue to click these end-of-page links expecting it to move them forward 
through the experience as it does on previous pages. 
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Segmentation 
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This segmentation could be executed more gracefully (as you will see a bit further into this 
presentation). It is useful in these scenarios to explain to the user that they must choose one– and 
even more useful to provide some context into what that choice will entail.  



Segmentation 
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If segmenting users into different groups, it’s key to allow them to change their selection in case more 
than one indication is relevant to their research. In this case, though, the main navigation changes, 
which can be disorienting to users looking for the same kind of information across indications. 



CTAs 
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On the Sustenna site, these CTAs link to criteria and study design overlays for different studies. 
These could be more clear by differentiating them from each other by using copy to more clearly 
label them. Additionally, they could improve further with a more eye-catching visual treatment. 

Links to nearly 
identical content. 



Affordances 
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These informational slide shows are difficult to use, as they lack visually clear opportunities to move 
forward and backward through the pages. Additionally, the slides appear inconsistently placed 
within the frame, which can be a distraction when trying to digest complex information. 



Consistency 
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When designing navigation for different scenarios within your site, one should remember that users 
will expect different sections of similar content to act similarly. Here is an example of two sections 
that contain tabbed content, but are designed drastically differently. 



Mobile 
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The Sustenna site has no mobile version. This creates a very difficult browsing experience for users, 
as text and buttons designed for computer monitors will commonly be too small for use on mobile 
phone screens. It is always key to consider mobile first, as it represents the experience of a majority 
of internet users. 
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Patient Profiles: Aristada 
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On the Aristada site, potential patient profiles are shown. This is a useful took to help doctors form an 
idea of what kinds of people would benefit from this treatment, with dosage recommendations. 



Multiple Indications: Rexulti 
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Rexulti shows its multiple indications by assigning each indication a place on the top level 
navigation, with the pages of the same types of content nested within. This is a clear and simple 
execution but at the expense of being mildly repetitive. 



Multiple Indications: Vraylar 
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Vraylar uses the same technique as the previous slide for Rexulti, but with a less robust second level 
of navigation. Additionally, at the bottom of each page, it links to the same type of information for its 
other indications, making it easy to research both indications easily. 

(Seen at bottom of Bipolar: Efficacy) 



Multiple Indications: Latuda 
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Latuda separates its indications using tabs. This can be confusing as it is not immediately clear that 
switching tabs will display a different version of the main navigation. 



Multiple Indications: Seroquel XR 
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Seroquel also uses the main navigation to divide its indications, providing different versions of the 
same page within each level of the main navigation. This allows for easy access to all of the sites 
information, but could have been executed with more visual grace. 



Multiple Indications: Remicade 
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While not a direct competitor, Remicade shows a successful execution of displaying a large variance 
in indications. It allows users to move through the different selections smoothly and is designed to 
account for as many or as few indications the brand may have– but if an indication is chosen from the 
dropdown, they must return to the home screen to access the main options again. 


